Anatomy of a
Good Post

TIPS + TRICKS FOR WRITING
OPTIMIZED SOCIAL MEDIA CAPTIONS

WWW.ONLINEDREA.COM



facebook pages

USE KEY WORDS
INCLUDE A CALL-TO-ACTION

LINE BREAKS + SPACES FOR EASY READING

USE ARROWS TO GET ATTENTION =» = = L,

IF WRITING ALIST, USE CHECK MARKS v v

TAG OTHER PAGES FOR INCREASED REACH

OCCASSIONALLY INCLUDE HASHTAGS 1-2 PER POST
POST NATIVE VIDEOS WHENEVER POSSIBLE
"PIN” RELEVANT CONTENT TO THE TOP OF THE PROFILE



twitter

USE KEY WORDS
INCLUDE A CALL-TO-ACTION
USE & + INSTEAD OF “AND” IF NECESSARY
REMEMBER, YOU ONLY HAVE 140 CHARACTERS
INCLUDE AS MANY HASHTAGS AS POSSIBLE
"PIN” RELEVANT CONTENT TO THE TOP OF THE PROFILE
ATTACHED IMAGES DON'T IMPACT CHARACTER COUNT



Instagram

DO NOT ADD LINKS
INSTEAD, REFERENCE THE “LINK IN THE BIO” IF NEEDED
WHENEVER POSSIBLE, “CHECK-IN" TO ANEARBY LOCATION
VIDEO MUST BE LESS THAN 1 MINUTE
HASHTAG LIMIT IS 30 PER POST
KEEP IT BETWEEN 15-25 |IF POSSIBLE
ADD MOST OF THE HASHTAGS TO THE 1ST COMMENT



pinterest

USE KEYWORDS OR PHRASES -- LITERALLY AS MUCH AS POSSIBLE!
NO HASHTAGS NEEDED UNLESS IT'S FOR CUTESY PURPOSES
EVEN PINS FROM OTHERS NEED CAPTIONS THAT ARE GOOD

IMAGE FILES MUST BE NAMED WITH KEYWORDS
IMAGES THAT ARE LONGER THAN THEY ARE WIDE PERFORM BEST
MAKE SURE ORIGINAL POSTS LINK TO YOUR WEBSITE
PRODUCT POSTS LINK TO THE SPECIFIC PRODUCT
BLOG POSTS LINK TO THE SPECIFIC BLOG PAGE
ADD POSTS TO BOARDS WITH THE SAME KEYWORDS



