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EFFECTIVELY PROMOTE YOUR BRAND
USING LIMITED RESOURCES

A SHORT GUIDE FOR BUSINESSES ON A SHOESTRING BUDGET
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Hi, ’'m Andréa Jones: a content based digital marketer for creative
entrepreneurs. Today, I’'m sharing my social media, blogging, and email marketing
tips that will launch your business without the need to invest much upfront.

In a world where attention is currency, it's becoming increasingly more difficult to
attract the eyes and ears of your target market. But taking your business online
can be intimidating if you don’t have any experience with email marketing, social
media, blogging, content marketing, and even a few traditional marketing ideas.

Fortunately the process isn’t as complicated as it may first seem, especially if you
have the right support and partners. Today, I'm giving you a sneak peek into my
content based marketing strategies and the best part is that they don’t cost much,
if anything. All 21 tips in this guide are do-able BY YOU!

Are you ready to take your business to the next level?

Andréa Jones | Social Media Manager, Content Writer, & Digital Marketer
onlinedrea.com | andrea@onlinedrea.com


http://onlinedrea.com/




BUILD AN EMAIL LIST

Your email list gives you full control over what you send,
and instant access to inboxes.

By simply signing up for your emails, your potential
customers are indicating that they trust you. Although not
everyone will read every single email you send them (we
all get busy!), most people are much more likely to read
their emails than to read every update that comes their
way on Facebook, Twitter, or Instagram.

Andréa Jones | Social Media Manager, Content Writer, & Digital Marketer

onlinedrea.com | andrea@onlinedrea.com
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BUILD AN EMAIL LIST

Give your website visitors a reason to join your mailing
list whether you give out a free info product like this one
or adiscount on your product or services.

Use that email list. Email has an ROl of 4,300% and is one
of the most cost-effective AND revenue-driving online
channels out there.

Andréa Jones | Social Media Manager, Content Writer, & Digital Marketer

onlinedrea.com | andrea@onlinedrea.com
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BUILD AN EMAIL LIST

Clickable Resource:
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Because email takes less time to create and send than
traditional marketing and advertising channels do, you
can communicate with your customers more frequently.

Instead of only being able to send them a flyer or catalog

once a month or once a quarter, you can easily send them
offers once a week.

A Visual Guide To Email Mastery: 51 Secrets & Strategies Revealed to
Boost Your Open & Clickthrough Rates via BrentJonesOnline.com

Social Media Manager, Content Writer, & Digital Marketer
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USE SOCIAL MEDIA

Social Media is a great free marketing tool for businesses.

Social networks allow businesses to identify themselves -
not just through listing product offerings and services, but
also by sharing links, images, and posts on a customizable
account to give a better sense of a business’s personality
and character.

Clickable Resource: 25 Things To Tweet When You Don't Know What To Tweet

Social Media Manager, Content Writer, & Digital Marketer
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USE SOCIAL MEDIA

Through social media, you can hear what people have to
say about your brand. Negative or positive - the message
will be out there. You need to listen, interpret
conversations, and improve your business.

If done correctly, you can generate leads through social
media. If you think of every post you make on a social
media platform as an opportunity for customers to
convert, any positive interaction increases the likelihood
of an eventual conversion.
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USE SOCIAL MEDIA

Social media offers you the unique opportunity to build
relationships with potential customers.

Social media is not a numbers game.

Having the numbers on your side can be powerful, but
only if you use them the right way. Ultimately, what really
matters is the quality of the conversation you're having
with your community.

Andréa Jones | Social Media Manager, Content Writer, & Digital Marketer

onlinedrea.com | andrea@onlinedrea.com
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USE SOCIAL MEDIA

Without social media, your inbound traffic is limited to
people already familiar with your brand and individuals
searching for keywords you currently rank for.

Every social media profile you add is another path leading
back to your site, and every piece of content you
syndicate on those profiles is another opportunity for a

new visitor.
Clickable Resource: 7 Easy Ways to Support Your Social Media Marketing Campaign
Social Media Manager, Content Writer, & Digital Marketer .
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UTILIZE COUPONS

Coupons are a good way for many businesses to
attract new customers. Research shows that people
will go out of their way to use a coupon, proving that
this method is successful in expanding your
customer base.

Coupons can also generate return visits. For
example, if you give a customer a coupon for a
discount to use on future business, there’s a high
probability they’ll be back.
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UTILIZE COUPONS

Have a Flash Sale or a pay-what-you-can day to get
yourself out there and really serve those who
wouldn’t be able to afford you otherwise OR trust
you enough yet to invest lots of money in you. In the
least, it’ll get the word out.

Put up flyers and posters on the bulletin boards of
your local coffee shops, co-working spaces, and
other places where your customers might hang out.

Writer, & Digital Marketer
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SHARE YOUR KNOWLEDGE

Create a free webinar or online workshop where
you give away a ton of value and teach how to do
something that people would even pay to see. This
helps you build your list and establish your authority
and expert-level status.

Clickable Resource: 38 Tips To Making an Engaging Course via Fizzle.co
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Write a super valuable piece of content on your blog
and let everyone know about it. Invite people to link
to it and share it because it’s valuable and better

than what you see on the first page of Google today.

Run your own web TV show or podcast and invite
others on it. Make it awesome and be consistent
with the production and promotion of it. Pretend
like millions of people are already watching or
listening.

Andréa Jones | Social Media Manager, Content Writer, & Digital Marketer
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Write and send out press releases featuring
anything new and exciting happening in your
business.

And while it may seem a bit old-school to some,
there’s areason press releases have stood the test
of time — they’re effective and produce results.

Clickable Resource: Guest Post: 8 Common Misconceptions About Content Marketing

Andréa Jones | Social Media Manager, Content Writer, & Digital Marketer
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Make your customers feel special by adding that
WOW factor to your post-purchase experience.

Whether it's adding a nice hand-written note to the
package you send with your product, filming a
special video for the new client, or sending them a
heartwarming welcome gift through snail mail,
they’ll be left amazed and happy for having done
business with you, and will be more likely to tell
their friends about you as well.

Andréa Jones | Social Media Manager, Content Writer, & Digital Marketer
onlinedrea.com | andrea@onlinedrea.com
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STRATEGIC PARTNERSHIP
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Find bloggers to review your products. Network
with them and build relationships with these virtual
authorities.

Bloggers also love doing giveaways because it’s a
great way to treat their audience right. Consider
having a blogger do a review AND a giveaway of
your product. This creates even more excitement
and buzz around your product!

Andréa Jones | Social Media Manager, Content Writer, & Digital Marketer
onlinedrea.com | andrea@onlinedrea.com
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STRATEGIC PARTNERSHIP

Partner with non-competitive businesses and co-
create a product or webinar together. Successful
networkers understand that networking is a two-

way street.

By consistently bringing value and opportunity to
those in your network, you’ll be attracting others to

your network.

Clickable Resource: How To Get An Influencer's Attention via TheBrandedSoloprenuer.com

Social Media Manager, Content Writer, & Digital Marketer o
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You don’t have to think big when it comes to your
marketing efforts. Think locally. What’s going on in
your community? Sponsor a Little League team or a
5k charity walk/run. Print bookmarks and leave
them at the local library.

Get to know your ideal customer and think about
how and where they spend their time. Then search
for opportunities to get in front of your customer
with your marketing message.

Andréa Jones | Social Media Manager, Content Writer, & Digital Marketer

onlinedrea.com | andrea@onlinedrea.com
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Are you ready to take your business to the next level?
P 4 Things To Consider When Constructing Your Business Plan

6 Re-Branding Steps: How To Make Your Brand Work for You

Spring Clean Your Social Media: Evaluating Your Social Strategy

7 Easy Blog Ideas For Your Lifestyle Brand
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Does Your Small Business Need a Blog?

Andréa Jones | Social Media Manager, Content Writer, & Digital Marketer
onlinedrea.com | andrea@onlinedrea.com


http://onlinedrea.com/writing/does-your-small-business-need-a-blog/
http://onlinedrea.com/business/4-things-to-consider-when-constructing-your-business-plan/
http://onlinedrea.com/
http://onlinedrea.com/services-and-prices/
http://onlinedrea.com/writing/7-easy-blog-ideas-for-your-lifestyle-brand/
http://onlinedrea.com/business/re-branding-for-small-business/
http://onlinedrea.com/social-media/spring-clean-your-social-media-evaluating-your-social-sharing-strategy/

